Independent Study

The independent study course offers students the flexibility
to customize their learning to their career interests and
goals. In Semester IV, students take one independent study
course of 2 credits, which they may select from any multi-
sector or interdisciplinary area based on their interest.

The independent study is a supervised, self-directed
course. A student may focus on a particular sector, such
as banking, public finance, cooperatives, health care,
tourism and hospitality, energy, agribusiness or real
estate, or may combine perspectives from more than one
discipline, such as economics, sustainability, leadership,
governance or data analytics. At the beginning of Semester
IV, each student submits a short proposal stating the topic,
learning objectives, reading plan and expected output.
The proposal must be approved by a faculty supervisor
assigned by the School of Management.

During the semester, the student meets the supervisor
regularly to review progress and receive guidance. The
course concludes with a written report or analytical paper
and a presentation of the key findings. The evaluation
scheme for the independent study will be specified in the
program regulations.

GRADUATE RESEARCH PROJECT AND
INTERNSHIP

Graduate Research Project

In Semester |Ill, students take Business Research
Methodology and Research Proposal Writing (Practicum).
In Semester IV, students undertake a research assignment
and prepare an integrative graduate research project
report in any area of management approved by the
School of Management. Students are required to present
their research project in a seminar and take the viva-voce
examination as organized by the school. The evaluation
scheme for the research project report and viva-voce will
be specified in the program regulations.

Internship

During Semester IV, students are expected to undertake
an internship, culminating in the submission and
presentation of an internship report, which accounts for
3 credits. Students will conduct the internship under the
dual supervision of a faculty supervisor and a supervisor
assigned at the workplace. To successfully complete the
course and earn the assigned credits, the student must
satisfactorily complete required requirements.

WHY BAGMATI UNIVERSITY FOR YOUR
MBA?

Seven reasons to choose us
e Nepal's Newest MBA Curriculum

e Learn by Doing

e Paid Internships

e Global Exposure

e Rooted in Nepal's Economy

e Mentors & Industry Voices

e  Grow With a Rising University

Academic Exchange Partners

The Bagmati University has signed MOUs for academic
exchange with the following institutions:

e Indian Institute of Information Technology Allahabad
(INT Allahabad), India

e East China University of Technology (ECUT), China

e Beijing Foreign Studies University (BFSU), Beijing,
China

e Nepal India Chamber of Commerce and Industry,
Nepal

o Nepal Chamber of Commerce, Nepal
e Confederation of Nepalese Industries, Nepal

Where it leads

WHO CAN APPLY

Bachelor's degree in any discipline from a recognized
university, with a minimum CGPA of 2.00 or second
division. Students awaiting results may apply provisionally.
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INTRODUCTION TO MBA PROGRAM

Bagmati University, through the School of Management
under the Faculty of Management and Law, offers the
Master of Business Administration (MBA) program for
those who wish to build careers as professional managers,
executives, entrepreneurs and consultants. The program is

a full-time, two-year program spread over four semesters
and carries a total of 60 credit hours. The medium of
instruction is English.

The program combines a strong grounding in the
fundamentals of management with market-driven
concentrations, practicum modules, an internship and
a graduate research project, so that classroom learning
relates to industry and organizational practice.

MBA PROGRAM OBJECTIVES

The MBA program aims to prepare competent, ethical and
entrepreneurial managers who can lead organizations
in the Nepalese and global business environment.
Specifically, the program aims to:

. Develop competent professional managers and
business leaders.

° Develop analytical and evidence-based decision-
making skills.

° Develop entrepreneurial and innovation capabilities.

. Prepare students to manage Nepalese businesses in
a global environment.

° Develop digital and technology-enabled management
competencies.

° Develop financial, marketing, human resources and
operational management skills.

. Develop ethical, responsible and sustainable
leadership.

° Develop research and consultancy capabilities.

. Connect classroom learning with industry and
organizational practice.

. Prepare graduates for managerial positions,
entrepreneurship, consultancy and further research.

PROGRAM FEATURES

The features of the MBA program are a structured
foundation, market-driven concentrations and program
flexibility through independent study. The course
requirements, duration and other features of the program
are as follows:

e The MBA program consists of a total of 60 credit
hours comprising foundation and analytical courses
(17 credits), core and functional courses (25 credits),
concentration courses including practicums (9
credits), an independent study course (2 credits), a
graduate research project (4 credits) and an internship
(3 credits).

e The program is full-time and completed over two
academic years comprising four semesters.

e Students select one concentration area from Finance,
Marketing, Human Resource Management, IT and
Business Analytics, and Entrepreneurship and
Innovation, and complete any three courses from that
area, each with an associated practicum.

e The program includes practicum modules (Al-based
Forecasting and Decision-Making, IT for Managers,
New Venture Creation, Research Proposal Writing and
three concentration practicums) and a Seminar on
Nepalese Taxation System.

e Business Research Methodology and Research
Proposal Writing (Practicum) in Semester Il prepare
students for the Graduate Research Project and
Internship in Semester IV

Students are required to undertake a research assignment
Students are required to complete 9 foundation and
analytical courses (17 credits), 13 core and functional
courses (25 credits), 3 concentration courses with 3
practicums (9 credits), one independent study course (2
credits), a Graduate Research Project (4 credits) and an
internship (3 credits). A total of 60 credits is required to
complete the MBA degree. The curricular structure is as
follows:

Foundation and Analytical Courses 17
Management Core and Functional Courses 25
Specialization/Concentration Courses 9
Independent Study 2
Graduate Research Project and Internship 7
Total Credit Hours 60

CONCENTRATION COURSES

The University offers career-focused concentration. These
courses allow students to gain additional knowledge and
skills in a specific concentration area. Students are required
to select any three courses (2 credits each) from any one
of the following concentration areas. Each concentration
course is accompanied by a practicum of 1 credit, making a
total of 9 credits. Concentration | and Concentration Il are
taken in Semester Ill, and Concentration Il in Semester IV.

The practicum attached to each concentration course links
theory with professional practice. Depending on the nature
of the course, it may take the form of field assignments,
case analyses, business simulations, data-based exercises
or short projects carried out with partner organizations.
Practicum work is assessed separately from the related
concentration course, and the evaluation scheme will be
specified in the program regulations.

Concentration Area (Any One) Cr. Hrs
Finance
Marketing

3 courses of 2
cr. each with 1
cr. Praticum

Human Resource Management
IT and Business Analytics
Entrepreneurship and Innovation

Total Credit Hours

‘



